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CURRENT TV PRESENTS ‘CURRENT VIRALS’ -- 
DAILY SHOW HIGHLIGHTING THE FASTEST BREAKING VIRAL VIDEOS --  

PREMIERES JUNE 4 
 
San Francisco, CA (May 29, 2007) – Further bridging the gap between television and the 
internet, Current TV launches CURRENT VIRALS – television’s first  and only daily 
show  (pod) to countdown the Top 5 viral videos on the Web. Premiering Monday, June 
4, CURRENT VIRALS will feature highlights from the day’s fastest circulating viral 
videos including all of the funny, jaw-dropping and simply compelling video nuggets that  
are hitting the nation’s inbox.   
 
Current TV’s companion website, www.current.tv, will host links to all of the day’s 
highlighted videos, and will enable the Current on-line community to vote and submit 
their own favorite viral videos and ultimately see them air on CURRENT VIRALS.  
 
Current’s television and web programming has recently been recognized with a Webby 
Award as well as numerous Telly Awards. “Our audience is well versed in the two screen 
experience,” said David Neuman, President of Programming, “so CURRENT VIRALS is a 
natural extension of their entertainment and information experience.” 
 
About Current 
Current TV, which launched on August 1, 2005, is the first network created by, for and 
with an 18-34 year-old audience.  The network shows young adults what’s going on in 
their world, in their voice. Current is also the first network in history whose programming 
is supplied in part by the very audience who watches it. It has developed the television 
industry’s leading model of “viewer created content” (VC2), which comprises roughly 
one-third of Current’s on-air broadcast, and allows the audience to submit short-form, 
nonfiction video “pods,” “viewer created ads” (V-CAMs), and mobile video. Its award-
winning programming ranges from the hottest trends in technology, fashion, music and 
videogames, to pressing issues such as the environment, relationships, finance, politics 
and spirituality. Current is now seen in the US and UK in over 50MM households 
through distribution partners Comcast, Time Warner, DirecTV (channel 366), DISH 
(channel 196), BSkyB and Virgin Media. For more information, please visit the website: 
www.current.tv. 
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