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CURRENT'’S "INFOMANIA"” SKEWERS THE MEDIA IN NEW WEEKLY
HALF-HOUR SERIES

Premiering April 10th at 10 P.M. ET/PT, “infoMania” Brings a Mix of Comedy
and Common Sense to Thursday Nights

LOS ANGELES — April 1, 2008 — Current announced today that “infoMania,”
its fast-paced trip through an increasingly chaotic multimedia world, will
debut as a weekly, half-hour series beginning April 10th, 2008. With new
episodes premiering each Thursday at 10 p.m. ET/PT, “infoMania” will turn a
critical and comedic eye to the week’s biggest stories.

“infoMania” host Conor Knighton, Current’s first host when the network
launched in 2005, will keep tabs on everything from reality shows to the
surreality of 24-hour cable news coverage. In addition, the weekly series will
feature a variety of ongoing segments targeted toward young adults,
including:

* “Viral Video Film School” - a webcam lecture from the preeminent
expert on this emerging art form

* “Talking Points” — a conversational cheat sheet to help viewers sound
informed even when they’re not

* “infoMania Tech Report” - the world’s only tech segment hosted by a
man still confused by his VCR

* “Sordid Guilty Pleasures of the Demo” - from MTV’s “The Hills” to the
“SkyMall” catalogue, this segment explores all the things young
America shouldn’t care about, but can’t get enough of

“infoMania’s” recent “Leap Year Spectacular” gave Current viewers an early
preview of the new half-hour format. For a sneak peek at what future
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“infoMania” episodes might hold, the "“Leap Year Spectacular” is now
available online:
http://current.com/items/88855989 im leap year spectacular pt 1

More “infoMania” information is available at: http://current.com/infomania

About Current

Launched August 1, 2005, Current, the world’s peer-to-peer news and
information network, recently honored with an Emmy® Award for its
interactive television service, is the first fully integrated 24/7 online and
television network that helps users determine the news and information that
is relevant to them. Current connects young adults with what’s going on in
their world through its unique blend of citizen journalism and viewer
participation, offering programming and content that’'s authentic, often
surprising and consistently compelling. Current pioneered the television
industry’s leading model of interactive viewer created content (VC?) that
comprises roughly one-third of Current’s on-air broadcast. The network has
also advanced advertising models via Viewer Created Ad Messages (VCAMS).

Current is now seen in the U.S. and U.K. in more than 51 million households
through distribution partners Comcast (Channel 107 nationwide), Time
Warner (nationwide), DirecTV (channel 366 nationwide), Dish Network
(channel 196 nationwide), BSkyB (channel 193) and Virgin Media Cable
(channel 155). For more information, please visit the website:
WWW.current.com.
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